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Burlington Coat Factory at The CIO Forum:
Actionable Information for Cost-E ective Innovation

Burlington Coat Factory’s IT organiza-
tion has an industry-wide reputation for
cost-e ective innovation. To maintain
and extend his company’s advantage,
Vice President of Information Services
Brad Friedman has attended three con-
secutive CIO FORUMS.

“I can only attend two or three events
each year,” says Friedman. “I need to
make sure the value I'm receiving is
very high.1 get that from THE CIO FORUM."

WHAT WORKS:

LESSONS FROM FELLOW CIOS

“The sessions and keynotes are very
engaging, and so are the smaller, more
intimate roundtables, where I'm net-
working with other CIOs. There’s
tremendous value in hearing about
other people’s trials and tribulations,
what they’ve done and what they’re
doing, their successes and failures. | can
use all that to make improvements in
my own e orts and processes.”
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Friedman says THE CIO FORUM is an
especially productive way to meet
potential suppliers. “If you walk a trade
show oor, you might see 500 di erent
vendors, but it's very di cult to take in
any of it. You're basically walking by,
getting a brochure, putting it in a bag —
that’s all.” In contrast, “THE CIO FORUM
allows you to pick and choose who you
talk to, and gives you time to under-
stand what they do. It's not high pres-
sure. And if you desire to follow up, you
can have them present in your o cein
a leisurely environment. It's simply a
much better way of doing business.”

Sometimes, THE CIO FORUM helps
Friedman discover potential suppliers
that his competitors might not hear
about for years. For example, “Savvis is
riding a wave right now. They’'ve come a
long way in the three and a half years
since | rst met them at THE CIO FORUM.”







